
justin gage, founder of music blog aquarium drunkard, has a lot to say
about the records that helped him build his online music empire

words by jeffrey silverstein • Photo by duy nguyen 

Launched in 2005, Los Angeles-based indie music blog 
Aquarium Drunkard remains a truly imaginative collection 
of sonic discoveries. Alongside a small team of contribu-
tors, founder Justin Gage has carved out a choice retreat 
for the digital music landscape, one that values eclecticism 
and merges contemporary sounds with handpicked 
vintage garage, psych, soul, jazz, R&B and more. Sifting 
through the site’s content is synonymous with crate-dig-
ging, which is not surprising considering Gage’s extensive 
record collection.

       Between managing Aquarium Drunkard and frequent 
DJ sets in Los Angeles and beyond, Gage has also recently 
taken on music supervision duties for a handful of upcom-
ing television programs and films. Having just arrived 
home from seeing Herbie Hancock perform Headhunters 
material at the Montreux Jazz Festival in Switzerland, Gage 
took some time to speak to us about his shelves and 
shelves of records, changes in the music industry, and the 
power of the unexpected find.

FOR THE RECORD URBAN OUTFITTERS









Artist Editions:
NewMade LA
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Rug Dos and Don'ts
with Kristine Claghorn

words by matthew tusk • photo by marisa vitale

Rugs can be tough. So, we caught up with Kristine Claghorn to talk about some basic guidelines.

 Tell us more about your place and how you found it! 
Our place is in a beautiful old building located in the Virgil Village 
neighborhood. What drew us to it immediately was the bright 
natural light and two outdoor spaces (we have a small front 
balcony and a back deck). We loved the open kitchen as well! 
We spend a lot of time in the living room on our sofa, watching 
films and sipping on tea or whiskey. This is also the first place 
I’ve lived in LA where I have an outdoor space, so I try to take 
advantage of that as much as I can!
   
  How would you describe your style at home? 
We definitely gravitate toward minimalism, with pops of senti-
mental objects. You’ll find a rock that we’ve collected form a 
meaningful hike, a piece of artwork found during our travels, and 
photos strewn around the house. We’ve tried to make our space 
welcoming and comforting, as we both enjoy hosting our friends 
and family here.  

   Tell us a little bit about yourself!
Hi there! I’m Kristine (you can call 
me Claggie) and I’m a creative 
producer/artist living in Los Ange-
les. The east side has been home 
for me for the past seven years now 
and I wouldn’t have it any other way! 
My partner and I are currently living 
in Virgil Village, right outside of Silver 
Lake. By day, I’m a creative produc-
er for an ad agency. My team works 
remotely, so you can find me on 
Google hangout most days in the 
comfort of my home office. By 
night, you can find me painting 
moons, creating fragrances, and 
my most recent venture has been 
learning to shoot and edit video. 



THREE WAYS
TO
PACK

Packing for any vacation can be a nightmare experi-
ence, especially if you wait until the last minute, but 
with a little help from Lexy Monaco we bring you a 
guide that will make the process a little easier.

The Tropical Vacation
If you're traveling to an Island or 
beach destination, there are only a 
few essentials you'll need. Lexy 
recommends packing the Blue Life 
Overall swimsuit, adidas Velvet slides, 
Colorblocked Straw hat and Sadie 
Slim Oval sunglasses for sun protec-
tion, and an Instax camera for creat-
ing memories.
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The Luxurious Vacation
A sight-seeing trip wouldn't be complete without a 
suitcase full of looks that are meant to be photo-
graphed. For an Insta friendly vacation Lexy recom-
mends a Felt Beret and Fiddler Faux Leather hat, the 
Talia Buckle Ankle Boot, travel beauty essentials and 
clothes to mix and match.

The Adventurous Vacation
An adrenaline filled vacation means you're bound to 
get a little dirty, but that doesn't mean you can't look 
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Spring Shirts
with Erik Langlo
Yes, we just had to endure a snowstorm, but that doesn't mean we're not 

thinking ahead to Spring. Scroll on to see some of our favorite warm weather 
outfit combos to get you in that sunny mindset.
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WORLD's SS18 collection has taken the 
famous idiom from the Old Testament and 
turned it on its head, preferably saying: 
Leopards can change their spots. Giuseppe 
di Lampedusa's renowned 1958 novel 'The 
Leopard', acted as further inspiration of how 
we as people must allow ourselves to con-
stantly evolve in the face of an 

ever-changing world we live in. WORLD cele-
brates the individual and this season each piece 
or ensemble demands you to wear your person-
ality with pride. 



ROCK IN A HARD
PLACE

WORDS BY RIVER CLEGG • PHOTOS BY MATT SEGER

Axiomatic among most New Yorkers I know is a simple rule: Avoid Times Square. Times 
Square is where New York City’s Hard Rock Cafe is, which is probably one reason I had 
never been to the Hard Rock Cafe before. But now I have, and I liked it. Details to follow, but 
if you’re looking for a snobby Brooklyn takedown of some corporate kitsch factory, it’s 
best to stop reading now.

Not that it isn’t a corporate 
kitsch factory. You enter-
through the gift shop, which is 
filled with t-shirts and branded 
coffee mugs, but as you contin-
ue down the stairs and into the 
display and dining areas, you 
realize that the space is cavern-
ous — deep and expansive 
enough that, according to my 
bartender, it hosted Wrestle-
Mania events in the ’90s.
 But the reason most 
people visit — and there were 
lots of visitors, although here it 

never felt like they were 
crowding each other — is the 
rock memorabilia.
 The Hard Rock Cafe is 
home to some impressive stuff 
— stuff whose impressiveness 
is not at all diminished by its 
predictability. You can see a 
Hofner violin bass signed by 
Paul McCartney; Prince’s 
high-heeled boots from Purple 
Rain; Janis Joplin’s leather 
bellbottoms; Elvis’s acoustic 
guitar and tuxedo; James 
Brown’s golden suit; Freddie 

Mercury’s kimono. These are 
all things you might expect to 
see at a place like this, but that 
expectation doesn’t dampen 
the experience’s power. This is 
the guitar Kurt Cobain 
smashed in the "Smells Like 
Teen Spirit" video. Madonna 
wore this outfit onstage. Sixty 
years ago, Elvis walked into a 
store and bought this six-string 
Gibson. There’s a reason 
people go to museums, and it’s 
usually not to learn. More 
often, I think, it’s to feel.
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WU WEAR CLOTHING BY WU-TANG CLAN

Wu Wear, the clothing brand founded and championed by Wu-Tang Clan, was first and fore-
most for the fans. The line, which featured T-shirts, hoodies, hats, sneakers and more, was 
released in 1995, an idea formed by Wu-Tang Clan leader, RZA and the group’s executive 
producer Oliver “Power” Grant. Developed to contest the stock of bootleg Wu-Tang merch and 
out of the need for clothing that represented the wider Wu-Tang audience — and the members 
themselves — Wu Wear established itself as another facet of the group’s brand. At its peak, 
customers could purchase items from stores in New York, Philadelphia, Atlanta, Virginia and Los 
Angeles — eventually, department stores would go on to carry the line.

We spoke to RZA about how he built Wu Wear into a clothing empire from the ground up — one 
that lives on today as one of music’s most collectable, most sought after lines.  
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Wu Wear, the clothing 
brand founded and cham-
pioned by Wu-Tang Clan, 
was first and foremost for 
the fans. The line, which 
featured T-shirts, hoodies, 
hats, sneakers and more, 
was released in 1995, an 
idea formed by Wu-Tang 
Clan leader, RZA and the 
group’s executive producer 
Oliver “Power” Grant. 
Developed to contest the 

stock of bootleg Wu-Tang 
merch and out of the need 
for clothing that represent-
ed the wider Wu-Tang audi-
ence — and the members 
themselves — Wu Wear 
established itself as another 
facet of the group’s brand. 
At its peak, customers 
could purchase items from 
stores in New York, Phila-
delphia, Atlanta, Virginia 
and Los Angeles — even-

department stores would 
go on to carry the line.

We spoke to RZA about 
how he built Wu Wear into a 
clothing empire from the 
ground up — one that lives 
on today as one of music’s 
most collectable, most 
sought after lines. 

WORDS BY JOHN MORRISON • PHOTO BY KELLY SMITH
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words by matthew tusk • photo by marisa vitale

We spoke to RZA about how he built Wu Wear into a clothing 
empire from the ground up — one that lives on today as one of 
music’s most collectable, most sought after lines.  
   
  How would you describe your style at home? 
We definitely gravitate toward minimalism, with pops of senti-
mental objects. You’ll find a rock that we’ve collected form a 
meaningful hike, a piece of artwork found during our travels, and 
photos strewn around the house. We’ve tried to make our space 
welcoming and comforting, as we both enjoy hosting our friends 
and family here.  

Developed to contest the stock of bootleg Wu-Tang merch and 
out of the need for clothing that represented the wider Wu-Tang 
audience — and the members themselves — Wu Wear estab-
lished itself as another facet of the group’s brand. At its peak, 
customers could purchase items from stores in New York, Phila-
delphia. Lampedusa's renowned 1958 novel 'The Leopard', 
acted as further inspiration of how we as people must allow 
ourselves to constantly evolve in the face of an ART.

   Tell us a little bit about yourself!
Wu Wear, the clothing brand found-
ed and championed by Wu-Tang 
Clan, was first and foremost for the 
fans. The line, which featured 
T-shirts, hoodies, hats, sneakers 
and more, was released in 1995, 
an idea formed by Wu-Tang Clan 
leader, RZA and the group’s execu-
tive producer Oliver “Power” Grant. 
Developed to contest the stock of 
bootleg Wu-Tang merch and out of 
the need for clothing that represent-
ed the wider Wu-Tang audience — 
and the members themselves — 
Wu Wear established itself as 
another facet of the group’s brand. 
At its peak, customers could 
purchase items from stores in New 
York, Philadelphia, Atlanta, Virginia 
and Los Angeles — eventually, 
department stores would go on to 
carry the line.
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WU WEAR CLOTHING BY WU-TANG CLAN


